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SECTION A: COMPULSORY        

Question One 

a) Define the term business and give three benefits of business studies to a learner. 

           [8 marks] 

b) Describe any four external environment factors in a business.   [8 marks] 

c) Describe any five objectives of a business.     [10 marks] 

d) Define the term production and identify the four main factors of production. [10 marks] 

e) Highlight any four forms of a business organization.    [4 marks] 

 

 

SECTION B: ANSWER ANY THREE QUESTIONS 

Question Two 

a) Entrepreneur is a person who identifies business opportunities and gets the necessary 

resources in order to start a business. Highlight any five functions of an entrepreneur.

           [10 marks] 

b) Describe at least five general functions of a manager in a company.  [10 marks] 

 

Question Three 

a) What is the difference between a businessman and an entrepreneur?  [4 marks] 

b) Identify the three common levels of management in an enterprise.  [6 marks] 

c) Outline any five factors of external environment of a business.    [10 marks] 

 

Question Four  

a) Describe five factors that may lead to success or failure of a business.  [10 marks] 

b) Give the meaning of the term management.     [2 marks] 

d) Planning and controlling is often described as the 'Siamese' twins of management. It 

involves four main elements. Describe the four elements.    [8 marks] 

 

Question Five 

a) What is the difference between a need and a want?    [4 marks] 

b) Outline any five advantages of marketing     [10 marks] 

c) Describe the four major elements in the marketing mix.   [6 marks] 
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